Someplace special for sports 


WIOD 

610 RADIO 

MIAMI 

FT. LAUDERDALE 
PALM BEACH 


represented by Christal 


Sports are special at WIOD. That's 
why South Floridians turn to 610 Radio 
for more than just the scores. The 
largest sports staff in Florida radio 
brings the fans the stories behind the 
scores with interviews, play-by-play 
and daily sports specials. From Palm 
Beach to Key West, Floridians turn to 
WIOD for Miami Dolphins Football, 
Ft. Lauderdale Strikers Soccer, New 
York Yankee, Baltimore Orioles and 


Boston Red Sox Baseball, plus Flor¬ 
ida State and Notre Dame Football. 
NBA and NCAA Basketball are cov¬ 
ered, as well as everything in the 
South Florida Sports scene—Thor¬ 
oughbred Racing, Orange Bowl 
Marathon, The Inverrary Classic, the 
Doral and hydroplane racing. If ifs 
happening in sports, South Florida 
learns about it on WIOD —Some¬ 
place Special for Sports. 
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Broodcasting 


WSB TV-AM-FM 
Atlanta 


WHIO TV-AM-FM 
Dayton 


WSOC TV-AM-FM WIIC-TV 
Charlotte Pittsburgh 


KTVU-TV 

San Francisco- 

Oakland 


KFI, KOST-FM 
Los Angeles 


WIOD. WAIA-FM 
Miami 


WLIF-FM WWSH-FM 
Baltirpore Philadelphia 




Specials Report 



$201,216,571 football season 


That’s the total tab for 
radio and TV rights to 
professional and college 
events—a figure up only 
$1 million from last year’s 
giant 142% leap forward; 
on sales side, Super Bowl 
alone will command $234,000 
for 30-second announcements 

For the major networks, happiness is 
being in the second year of four-year con¬ 
tracts with the National Football League 
and the National Collegiate Athletic Asso¬ 
ciation. For with rights payments prac¬ 
tically locked in at the present level, the 
networks this year are busily raising most 
of their prices along the line to a queue of 
advertisers that doesn't appear to be shor¬ 
tening. 

The multiyear contracts also mean that 
the nation's broadcasters—networks, sta¬ 
tions and local rights holders—will pay 
$201,216,571 for the rights to take their 
microphones and cameras into the football 
stadiums this season. 

That is just a little more than $1 million 
over the total for 1978, when rights pay¬ 
ments jumped a dramatic 142% to 


$200,149,582 on the strength of those 
new national contracts (Broadcasting, 
Aug. 7, 1978). 

The gains registered this season come 
primarily at the local level for radio and TV 
football rights to schools and colleges and 
for local radio rights to professional foot¬ 
ball clubs. 

According to Broadcasting's annual 
survey of the networks, colleges and pro¬ 
fessional clubs, here is how the 1979 
radio-TV rights package breaks down: 

■ $194 million from the television and 
radio networks for college and professional 
games. Last year the figure was $193,700,- 
000 . 

■ $4,205,000 from local radio stations 
or rights holders for radio rights to NFL 
preseason and regular-season games. 
That's nearly a half million more than 
1978's $3,710,000. 

■ $652,000 in local TV rights for NFL 
preseason games, a decline from last 
year’s $676,000. 

■ $2,359,571 for local radio and 
delayed TV rights to schools and colleges. 
This is well above last year’s $2,063,352 
and represents the second straight year of 
substantial gain in this category. (The 


schools 1 total in 1977 was $1,857,292). 

The networks' tab for 1979 will have 
ABC-TV paying $29.5 million for NCAA 
college games; $46 million for NFL 
preseason and Monday night football; $12 
million for its NFL prime-time miniseries; 
$1.5 million for the Pro Bowl; $200,000 
for the Hall of Fame game. 

CBS-TV will pay $51 million for its 
coverage of the NFL's National Football 
Conference games in preseason, regular 
season, conference playoffs and con¬ 
ference championship; $6 million for the 
Super Bowl (which it telecasts in alternate 
years with NBC-TV). 

NBC-TV will pay $45 million to cover 
the NFL’s American Football Conference 
during preseason, regular season, con¬ 
ference playoffs and conference cham¬ 
pionship. 

In addition, national radio coverage of 
various college games and bowls on ABC, 
CBS, Mutual and NBC will come to an 
estimated $2.8 million in rights payments. 

For broadcasters, the 1979 preseason is 
already two weeks old. The game plans of 
local radio and TV stations for hometown 
NFL coverage are on pages 30 and 31. 
And here's a rundown of how and when 
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the radio and television networks are using 
the football coverage they have bought for 
the season: 

ABC-TV kicked off its preseason pro 
schedule with the Dallas-Oakland Hall of 
Fame game in Canton, Ohio, on July 28 
and was scheduled to show its second 
game, Dallas vs. Seattle, at 9 p,m. NYT 
last night (Aug. 12). Its third and final 
preseasoner will be Houston vs. Dallas at 9 
p.m. Saturday (Aug. 18). 

ABC’s regular-season schedule of 20 


games opens on Labor Day (Sept. 3), with 
Pittsburgh vs. New England in the first 
edition of Monday Night Football . There 
will be 16 Monday-night games this year, 
three Thursday-night games and one Sun¬ 
day-night game. The first Thursday con¬ 
test comes Sept. 6, starting at 8:30 p.m. 
The other Thursday games are scheduled 
Oct. 25 at 9 p.m. and Nov. 29 at 8:30. The 
Sunday game is set for Oct. 14 at 9 p.m. 

All Monday-night games will start at 9 
p.m. 


ABC has also scheduled the 1980 AFC- 
NFC Pro Bowl, to be played Sunday, Jan. 
27, in Honolulu, as a Sunday-afternoon 
special, 4-7 p.m. NYT. 

ABC opens its National Collegiate 
Athletic Association schedule Sept. 8 with 
Alabama vs. Georgia Tech at 4:30-8 p.m. 
NYT. Each ABC affiliate will again receive 
23 NCAA regular-season games from a 
schedule of 13 national and 45 regional 
division 1-A appearances. 

ABC-TV will carry four college bowls: 


Local TV preseason NFL coverage 


Ikam 


Originator 


Regional network; games 
scheduled; rights holder 


Tbam 


Originator 


Regional network; games 
scheduled; rights holder 


AFC East 


NFC East 


Baltimore Colts 

Buffalo Bills 
Miami Dolphins 

New England Patriots 

New York Jets 


WMAR-TV Baltimore 

WKBW-TV Buffalo 
WTVJ Miami 

WBZ-TV Boston 

WPIX New York 


Regional net. of three; two 
live games, two tape delay; 
station holds rights. 
Regional net. of two; two live 
games; station holds rights. 
No regional net.: two live 
games, two tape delay: 
station holds rights. 

Feeds to one other station; 
two live games, one tape 
delay; station holds rights. 
No regional net.: two tape 
delay games: station holds 
rights. 


Dallas Cowboys 


New York Giants 


Philadelphia Eagles 


St. Louis Cardinals 


KXAS-TV Dallas-Fort 
Worth 

WPIX New York 
WCAU-TV Philadelphia 


No regional net.; one tape 
delay game; Eddie Barker & 
Associates holds rights. 

No regional net.; four tape 
delay games; station holds 
rights. 

No regional net.; three live 
games, one tape delay; 
station holds rights. 


No local preseason telecasts. 


Washington Redskins WJLA-TV Washington Regional net. of nine; three 

live games, one tape delay; 
station holds rights. 


NFC Central 


AFC Central 


Cincinnati Bengals 


Cleveland Browns 


Houston Oilers 


Pittsburgh Steelers 


WLWT Cincinnati 


WKYC-TV Cleveland 


KPRC-TV Houston 


WIIC-TV Pittsburgh 


Regional net. of three; two 
live games, two tape delay; 
station holds rights. 
Regional net. of two; three 
live games; station holds 
rights. 

No regional net.; one live 
game, one tape delay; 
station holds rights. 
Regional net. of two: two Jive 
games, one tape delay; 
station holds rights. 


Chicago Bears 
Detroit Lions 
Green Bay Packers 

Minnesota Vikings 


WBBM-TV Chicago 
WJBK-TV Detroit 
WBAY-TV Green Bay 

WTCN-TV 

Minneapolis-St.paul 


Tampa Bay Buccaneers WTOGfTV) 

SL Petersburg- 
Tampa, Fla. 


No regional net.; one live 
game, two tape delay; 
station holds rights. 

No regional net.; three live 
games, two tape delay; 
station holds rights. 
Regional net, of six; four 
games with live or delay- 
tape status to be set; station 
holds rights. 

Regional net. of three; two 
live games, two tape delay*; 
Twin City Federal Savings 
& Loan Association holds 
rights. 

Regional net. TBA; one live 
game, three tape delay; 
station holds rights. 


AFC West 


Denver Broncos 
Kansas City Chiefs 
Oakland Raiders 
San Diego Chargers 

Seattle Seahawks 


KB TV Denver 
KMBC-TV Kansas City 
KRON San Francisco 
KGTV San Diego 

KIRO-TV Seattle 


Feeds to one other station; 
three live games, one tape 
delay; station holds rights. 
No regional net.; two live 
games, two tape delay; 
station holds rights. 

Feeds to one other station; 
one live game, one tape 
delay; station holds rights. 
Feeds to one other station; 
three live games, one tape 
delay; Gerry Gross 
Productions holds rights. 
Regional net. TBA; three live 
games; station holds rights. 


NFC West 


Atlanta Falcons 


New Orleans Saints 


Los Angeles Rams 


San Francisco 49ers 


WTCG Atlanta 


WWL-TV New Orleans 


KTTV Los Angeles 


KPIX San Francisco 


No regional net.; two live 
games, two tape delay; 
station holds rights. 
Regional net. of eight; two 
live games, one tape delay; 
Insilco Sports Network holds 
rights. 

Regional net. of three; one 
live game, three tape delay: 
Bob Speck Productions 
holds rights. 

No regional net.; one live 
game, two tape delay: 
station holds rights. 
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Local radio’s pre- and regular-season NFL coverage 


Tham Originator Regional networks; games 

scheduled; rights holder 


AFC East 


Baltimore Colts 

WCBM Baltimore 

Regional net. of 26; four 
preseason and 16 regular* 
season games (preseason 
will not be on regional net.); 
station holds rights with 
Metro Communications 
Sports handling network. 

Buffalo Bills 

WKBW Buffalo 

Regional net. of 11; four 
preseason and 16 regular- 
season games: station holds 
rights. 

Miami Dolphins 

WIOD Miami 

Regional net. of 21; tour 
preseason and 16 regular- 
season games; station holds 
rights. 

New England Patriots 

WBZ Boston 

Regional net. of 12; four 
presea son and 16 regular- 
season games; station holds 
rights. 

New York Jets 

WOR New York 

No regional net.; four 
preseason and 16 regular- 
season games; station holds 
rights. 


AFC Central 


Cincinnati Bengals 

WLW Cincinnati 

Regional net. of 43; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Cleveland Browns 

WHK Cleveland 

■Regional net. of 38; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Houston Oilers 

Texas State Network 
(KTRH Houston) 

Regional net. of 83; four 
preseason and 16 regular- 
season games; Texas State 
Network holds rights. 

Pittsburgh Steelers 

WTAE Pittsburgh 

Regional net of 31; four - 
preseason and 16 regular- 
season games; station holds 
rights. 


AFC West 


Denver Broncos 

KOA Denver 

Regional net. of 40; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Kansas City Chiefs 

KCMO Kansas City 

Regional net. of 50; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Oakland Raiders 

KGO San Francisco 

Regional net. of 13;-five 
preseason and 16 regular 
season games; station holds 
rights. 

San Diego Chargers 

KSDO San Diego 

Regional net of eight; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Seattle Seahawks 

KIRO Seattle 

Regional net. of 32; four 
preseason and 16 regular- 
season games: station holds 
rights. 


7tom Originator Regional network; games 

scheduled; rights holder 


NFC East 


Dallas Cowboys 

KRLD Dallas 

Games will be fed to Mutual 
Southwest network: five 
preseason and 16-regular 
season games; station holds 
rights. 

New York Giants 

WNEW New York 

No regional net.; four 
preseason and 16 regular- 
season games: station holds 
rights. 

Philadelphia Eagles 

WIP Philadelphia 

Regional network of 23; four 
preseason and 16 regular- 
season games; station holds 
rights with Metro 
Communications Sports 
handling network. 

St. Louis Cardinals 

KMOX St. Louis 

Regional net. of 30; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Washington Redskins 

WMAL Washington 

Regional net. of 
approximately 85; four 
preseason and 16 regular- 
season games: station holds 
rights with Metro 
Communications Sports 
handling network. 


Chicago Bears 

NFC Central 

WBBM Chicago 

No regional net.; four 



preseason and 16 regular- 
season games; station holds 

Detroit Lions 

WJR Detroit 

rights. 

Regional net. of 35; four 

Green Bay Packers 

WTMJ Milwaukee 

preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 75; four 

Minnesota Vikings 

WCCO Minneapolis-St. 

preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 

Paul 

approximately 25; four 

Tampa Bay Buccaneers WDAE Tampa 

preseason and 16 regular- 
season games; Twin City, 

City Federal Savings & Loan 
Association holds rights. 
Regional net. of 26; four 

Atlanta Falcons 

NFC West 

WGST Atlanta 

preseason and 16 regular- 
season games; Taft 
Broadcasting Co. holds 
rights. 

Regional net. of 50-60; four 

Los Angeles Rams 

KMPC Los Angeles 

preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 20; four 

New Orleans Saints 

WGSO New Orleans 

preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 

San Francisco 49ers 

KSFO San Francisco 

approximately 35; four 
preseason and 16 regular 
season games; Insilco 

Sports Network holds rights. 
Regional net. of 12; four 


preseason and 16 regular* 
season games; station holds 
rights. 
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the Liberty on Dec. 23 at 2:30 p.m. NYT; 
the Gator Dec. 28 at 9 p.m.; the Sugar Jan. 
1 at a time to be announced and the Hula 
Jan. 5 at 4 p.m. 

In pricing, ABC is in the second year of 
two-year sales packages. Advertisers in the 
NFL package for both years pay $85,000 
per 30-second commercial; new adver¬ 
tisers this year pay $95,000 per 30. For 
NCAA, advertisers that signed last year 
for the two-year package are paying 
$39,000 per 30-second spot; those buying 
this year pay $43,000 per 30. Both 
packages are said to be virtually sold out. 

Thirty-second prices in the Liberty Bowl 
are pegged at $25,000, up from $23,000 
last year. In the Gator Bowl they're 
$40,000, up from $35,000; in the Sugar 
Bowl they’re $60,000, up from $50,000, 
and in the Hula Bowl they’re $32,000, up 
from $28,000. 

CBS-TV’s first of two preseason Na¬ 
tional Football Conference games was 
scheduled last Saturday, Chicago vs. New 
Orleans, at 2 p.m. NYT The second is 
Sunday (Aug. 19), Oakland vs. New Eng¬ 
land, at 1 p.m. 

Regular-season NFC coverage on CBS- 
TV starts Sunday afternoon. Sept. 2, with 
five games broadcast regionally. 
Doubleheaders are scheduled on eight 
Sundays—Sept. 16 and 23, Oct. 7, 14 and 
28, Nov. 4 and Dec. 2 and 16. The 
Thanksgiving Day (Nov. 22) game, 
Chicago vs. Detroit, will start at 12:30 p.m. 
NYT CBS will have two Saturday games, 
Dec. 8 at 12:30 p.m. and Dec. 15 at 4 p.m. 

CBS also will have the NFC first-round 
playoff on Sunday, Dec. 23; the NFC divi¬ 
sional playoffs the following Saturday and 
Sunday, the NFC championship on Sun¬ 
day, Jan. 6, and Super Bowl XIV on Sun¬ 
day, Jan. 20. Broadcast times for the 
postseason games have not been set. 

CBS has six college bowl games: the Sun 
Bowl Dec. 22 at 1:30-4:30 p.m. NYT; the 
Blue-Gray game Dec. 25 at 3-6 p.m.; the 
Peach Bowl Dec. 31 at 2:30-5:30 p.m.; the 
Cotton Bowl Jan. 1 at 2-5 p.m.; the Shrine 
East-West All-Star game Jan. 5 at 2:30-6 
p.m. and the Senior Bowl Jan. 12 at 1-4:30 
p.m. 

CBS officials said football was more than 
90% sold out but declined to quote prices. 
Agency sources, however, said the price 
tag on the Super Bowl was a record 
$234,000 per 30-second announcement, 
up from $185,000 last year on NBC. 

The asking prices for NFC regular- 
season games on CBS were said to average 
about $65,000 per 30, with the range— 
which increases as the season progresses— 
extending from about $55,000 to around 
$80,000. Last year the range was from 
$45,000 to $60,000. 

CBS was reported to be asking about 
$95,000 for a 30-second announcement in 
its divisional playoffs, up from $74,000 
last year. For the NFC championship it was 
said to be asking about $110,000, up from 
$89,000 a year ago. 

CBS’s pricing of 30’s in its college bowls 
was reported at about $27,500 in the Sun 
and Peach Bowls as compared with 
$24,000 last year; about $85,000 in the 




Network Line-ups 

ABC-TV 

Hall of Fame Game 

July 28 

NFL preseason games 

Aug. 12 

NCAA college games 

Sept. 8 

NFL Monday Night Football 

Sept. 3 

NFL prime time miniseries 

Sept. 6 

Pro Bowl 

Jan. 27 

Liberty Bowl 

Dec. 23 

Gator Bowl 

Dec. 28 

Sugar Bowl 

Jan. 1 

Hula Bowl 

Jan. 5 

CBS-TV 

NFC preseason games 

Aug. 11 

NFC games 

Sept. 2 

NFC divisional playoffs 

Dec. 29-30 

NFC Championship 

Jan. 6 

Super Bowl 

Jan. 20 

Sun Bowl 

Dec. 22 

Blue-Grey Game 

Dec. 25 

Peach Bowl 

Dec. 31 

Cotton Bowl 

Jan. 1 

East-West Shrine 

Jan. 5 

Senior Bowl 

Jan. 12 

NBC-TV 

AFC preseason games 

Aug. 12 

AFC games 

Sept. 2 

AFC divisional playoffs 

Dec. 29-30 

AFC championship 

Jan. 6 

Fiesta Bowl 

Dec. 25 

Rose Bowl 

Jan. 1 

Orange Bowl 

Jan. 1 

CBS Radio 

Package of 36 NFL games 
including Monday-night 
games, the playoffs. 

Super Bowl and Pro Bowl Various times 

Sun Bowl 

Dec. 22 

Cotton Bowl 

Jan. 1 

Senior Bowl 

Jan. 12 

Mutual Radio 

NFL games 

Sept. 2 

Notre Dame games, NCAA 

wildcards 

Sept. 8 

Holiday Bowl 

Dec. 21 

Hall of Fame Classic 

Dec. 29 

Liberty Bowl 

Dec. 23 

Gator Bowl 

Dec. 28 

East-West Shrine 

Jan. 5 

Orange Bowl 

Jan. 1 

NBC Radio 

Fiesta Bowl 

Dec. 25 

Rose Bowl 

Jan. 1 


Cotton Bowl, up from $70,000, and about 
$21,000 for the East-West Shrine game, 
up from $17,500. Thirties in the Blue- 
Gray game and Senior Bowl, which CBS 
didn’t carry last year, were also reported in 
the $21,000 range. 

NBC-TV’s first of two preseason Amer- 
ican Football Conference games, 
Houston vs. the New York Jets, was 
scheduled yesterday (Aug. 12) and the 
second, Dallas vs. Pittsburgh, is set for 
prime time on Saturday, Aug. 25 (9 p.m. to 
midnight NYT). 


Regular-season coverage starts Sunday, 
Sept. 2, with a doubleheader Seven other 
Sunday doubleheaders are also on the 
card: Sept. 9 and 30; Oct. 21; Nov. 11,18 
and 25 and Dec. 9. The Thanksgiving 
game, Houston at Dallas, starts at 4 p.m. 

NBC will also have a playoff qualifying 
match-up of AFC wild-card teams on Sun¬ 
day, Dec. 23; the AFC divisional playoffs 
Dec. 29 and 30 and the AFC champion¬ 
ship game Jan. 6. NBC will carry two 
Saturday games late in the regular season: 
Dec. 8 at 4 p.m. and Dec. 15 at 12:30 p.m. 

NBC will also carry three collegiate bowl 
games—the Rose Bowl on Jan. 1 at 4:45 
p.m.; the Orange Bowl on Jan. 1, at 8 p.m., 
and the Fiesta Bowl on Dec. 25, at 3:30 
p.m. 

The AFC games, including playoffs and 
championship, are about 98% sold, ac¬ 
cording to NBC. Thirty-second spots in the 
regular-season games average $53,000, up 
from $44,500 last year. In the playoffs, the 
30-second price is pegged at an average of 
$85,000, as compared with $72,000 a year 
ago. For the AFC championship the price 
per 30 is $105,000, up from $85,000 last 
year. 

In postseason college games, 30-second 
prices are $125,000 in the Rose Bowl, as 
against $ 105,000 last year; $ 105,000 in the 
Orange Bowl, up from $85,000 a year ago, 
and $42,500 in the Fiesta Bowl, up from 
$35,000. 

The CBS Radio network, for the second 
year, will broadcast 36 NFL games, includ¬ 
ing the Monday-night contests, the play¬ 
offs, the Super Bowl and the Pro Bowl. 
Two new features are being added: A six- 
part NFL Preview (Aug. 27-Sept. 1) with 
Hank Stram and Jack Buck, and a half¬ 
time show with Brent Musburger. Among 
the advertisers signed for the games are 
Anheuser-Busch, which has also bought a 
quarter-sponsorship of NFL Preview; 
General Motors Acceptance Corp., Gen¬ 
eral Motors Continuous Protection Plan, 
Buick, U.S. Bedding, Budget Rent-a-Car, 
Kinney, Sharp Electronics, Sealy and 
Kelly-Springfield Tire. Sales, CBS Radio 
said, have already exceeded last season’s 
total. 

Mutual Broadcasting System will be 
back this year with another extensive array 
of pro and college games. 

Notre Dame’s full schedule will be car¬ 
ried for the 12th consecutive year along 
with eight major intersectional contests. 
On the N.D. slate is a Nov. 25 game of the 
Fighting Irish against the University of 
Miami Hurricanes, to be played in Tokyo. 
MBS says this is the first time a college 
football game from the Japanese capital 
will be broadcast nationally to the U.S. on 
radio. 

MBS, for the second year of its five-year 
contract with the Southwest Conference, 
will broadcast all 63 games of the nine 
member schools on regional networks that 
will include 150 to 200 affiliates. At the 
time the contract was negotiated, it was 
believed that rights for the five-year con¬ 
tract would come to about $1.5 million. 

Six bowl games in the latter part of the 
season will cap MBS’s collegiate offering. 

On the professional side, the Mutual 
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Major TV-network sponsors 


AC-Delco (Campbell-Ewald): CBS, NFC games; 
NBC, AFC games. 

All State Insurance (Leo Burnett): CBS, NFC 
games; NBC. AFC games. 

American Express (Ogilvy A Mather); NBC. AFC 
games. 

Anheuser-Busch (D’Arcy, MacManus & Masius): 
CBS. NFC games: NBC, AFC games; ABC. NCAA 
games. 

AT&T (N.W. Ayer; Cunningham & Walsh): NBC. AFC 
games. 

Avis (SFM Media): CBS. NFC games: NBC. AFC 
games. 

Boeing (Cole & Weber); ABC, NFL games. 

Bulck (McCann-Erickson): ABC. NFL games. 
Cannon (Grey): ABC. NFL games. 

Chevrolet (Campbell-Ewald): ABC. NCAA games. 
Chrysler (Kenyon & Eckhardt): NBC. AFC games. 
Connecticut General (Cunningham & Walsh); NBC. 
AFC games. 

Coor's Beer (Ted Bates): CBS. NFC games. 

Datsun (William Esty): ABC. NFL games. 

Fireman's Fund (Cunningham A Walsh): ABC. NCAA 
games. 

Firestone (Sweeney & James): ABC. NFL games. 
Ford (J. Walter Thompson): CBS, NFC games. 
General Motors (N.W. Ayer): NBC, Orange Bowl. 
General Motors (DArcy-MacManus & Masius): ABC. 
NCAA games. 

GM Parts (D'Arcy, MacManus A Masius): NBC, 
Orange Bowl. 

Goodyear (Campbell-Ewald): ABC. NFL games. 

NCAA games; NBC, Rose and Orange Bowls. 
Hertz (Scali, McCabe & Stoves): CBS, NFC games; 
NBC, AFC games. 

IBM (Conahay 8. Lyon): ABC. NFL games, NCAA 
games; NBC. Orange Bowl. 

K-Mart (Ross Roy): CBS. NFC games; NBC. AFC 
games. 


Levi Strauss (Foote. Cone & Belding): CBS. NFC 
games; NBC, AFC games, 

Magnavox (William Esty): NBC. AFC games. 

Metropolitan Life (Young & Rubicam): ABC. NFL 
games. 

Miller Brewing (McCann-Erickson): ABC. NFL 
games, NCAA games; CBS. NFC games; NBC, 
AFC games; NBC. Fiesta Bowl. 

MoPar (Ross Roy): CBS. NFC games. 

Norelco (McCaffrey A McCall): CBS. NFC games; 
NBC, AFC games. 

Owens-Corning (Ogilvy & Mather): CBS. NFC 
games; NBC, AFC games. 

J.C. Penney (McCaffrey & McCall): NBC. AFC 
games. 

Pennzoll (Eisaman, Johns & Laws): NBC. AFC games. 

Pontiac (D'Arcy-MacManus A Masius): NBC. Orange 
Bowl. 

Radio Shack (Central Advertising): CBS. NFC 
games: NBC, AFC games. 

Ryder Truck (Mike Sloane Advertising): NBC. AFC 
games. 

7-Up (N.W. Ayer); NBC. AFC games. 

Schlitz (J. Walter Thompson); NBC. AFC games; 
ABC. NCAA games. 

Sears, Roebuck (Foote. Cone & Belding): ABC. NFL 
games; CBS. NFC games. 

Sony (McCann-Erickson): CBS. NFC games. 

Sperry Rand (direct): CBS, NFC games. 

Stroh Brewing Doyle Dane Bernbach): CBS. NFC 
games. 

Texaco (Benton & Bowles): ABC. NCAA games. 

Uniroyal (Young & Rubicam): CBS. NFC games. 

U.S. Pioneer (Scali. McCabe A Sieves): NBC. AFC 
games. 

Xerox (Needham. Harper & Steers): ABC. NCAA 
games. 

Zenith (Foote, Cone & Belding): CBS. NFC games. 



Southwest Radio Network is already carry¬ 
ing the preseason and regular games of the 
Dallas Cowboys, picking up feeds of the 
Cowboys’ radio originator, krld(am) 
Pallas. More than 200 Mutual affiliates in 
nine states are tied in, with SQme outlets 
carrying the games in Spanish. 

Mizlou Productions will be handling five 
bowl telecasts: the Garden State Powl from 
New Jersey’s Meadowlands on Dec. 15 
(1-4 p.m. NYT); the Holiday Bowl from 
San Diego on Dec. 21 (9-midnight); the 
Tangerine Bowl from Orlando, Fla., on 
Dec. 22 (8-11 p.m.); the Hall of Fame 
Classic from Birmingham, Ala., on Dec. 
29 (8-11 p.m.) and the Bluebonnet Bowl 
from Houston on Dec. 31 (8-11 p.m.). 

Noticeable again in Broadcasting’s 


survey was the decision of the St. Louis 
Cardinals to abstain from local preseason 
television for the third straight year In 
1977, a spokesperson for the pro club 
maintained that the bids for TV rights 
were too low. However, last year and again 
this year the Cardinals said the decision 
against preseason TV was based on fear of 
overexposure of the club. 

Overexposure, in a slightly different 
way, has complicated matters for another 
local TV rights holder, Eddie Barker & As¬ 
sociates, which has the Dallas Cowboys. 
Eddie Barker said that over the years, na¬ 
tional TV viewers have come to regard the 
NFC champion Cowboys “as a national 
team, somewhat like Notre Dame in col¬ 
lege football.” The result, he pointed out, 
is that national TV networks, in picking 
their preseason telecasts, lean to the 
Cowboys; four of the five exhibitions were 
selected for network exposure, leaving 
Barker with just the Aug. 4 Denver-Dallas 
game. 

The survey also showed that Metro 
Communications Sports of Washington is 
moving further into radio regional net¬ 
working for several rights holders. This 
year, Metro has been setting up regional 
hook-ups for wcbm(am) Baltimore’s 
coverage of the Colts (on 26 stations); 
wmal(am) Washington’s originations for 
the Redskins (85 stations), and wip(am) 
Philadelphia’s broadcasts of the Eagles (23 
stations). In some instances, Metro does 
some selling along with arranging the 
hook-ups. 

Larry Deitz, director of network opera¬ 
tions, said pro football is just one sport of 
involvement for the six-year-old firm. He 
cited Metro’s other contracts and clients 
that include the Washington Bullets 
basketball, Philadelphia Flyers hockey. 
Southwest Conference and Big 10 basket¬ 
ball, University of Maryland football and 
the Hula Bowl, among others. 

As in past years, local stations reported 
sales were strong, particularly for radio. 
Some examples: 

Joel Day, station manager of koa(am) 
Denver, said: “We had a sellout again of 
our package that includes the Broncos, 
Nuggets (pro basketball) and Colorado 
University football. There were a few prob¬ 
lems with advertisers in energy-related ac- 


What major schools get from local-regional radio and local TV 





Radio 

TV 

Total 

Conference 

73?ams 

stations 

stations 

rights 

Atlantic Coast 

7 

249 

7 

$140,000 


Big Eight 

8 

318 

31 

265.167 


Big Ten 

10 

323 

27 

420,837 


Ivy 

8 

14 

7 

15.900 

Production 

Pacific Ten 

Southeastern 

10 

10 

130 

608 

19 

61 

387,000 

494,000 

Distributed by p-E-T fc S Films 

Southwest 

9 

200 

7 

250.000 

Western Athletic 

8 

59 

1 

71,667 

1901 Avenue or tne Stars. Suite 66 G 

Others and inde¬ 



Los Angeles, CA 9D057 

pendents* 

55 

508 

52 

315.000 

2-53'5b3-360D 

Totals 

125 

2,409 

212 

2,359,571 


* Independent figures do not include Notre Dame. 
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tivities, but there always were three or four 
sponsors in the wings, just waiting to get 
in.” 

Phil Costin, general sales manager of 
wiod(am) Miami, pointed out that many 
of the station's Dolphins advertisers for 
1979 were already in the fold under two- 
year commitments. As for the others, he 
added: u We started selling May 17 and 


A lot of if s 

While some Wall Street analysts 
regard Comsat’s plan for direct 
satellite-to-home service as 
daring and a possible boost for 
its sluggish financial performance 
lately, they caution that success 
is dependent on areas the company 
has littie or no experience in 

Wall Street and other financial analysts 
regard Comsat's plan to offer satellite-to- 
home pay television (Broadcasting, 
Aug. 6) as a daring concept that, no matter 
how well it works, will take a long time to 
pay off. (Also see “Technology,” page 55.) 

They tend to agree that its success, if it 
succeeds, will depend to a great extent on 
performance in areas in which Comsat has 
no apparent expertise, particularly in pro¬ 
graming. But some find cause for en¬ 
couragement in that very fact. 

“It shows they’re exploring new and 
less regulated opportunities,” said Harry 
Edelson of Drexel Burnham Lambert. “It 
shows they’re taking a new, aggressive ap¬ 
proach” 

Analysts generally have not been 
enthusiastic about Comsat, figuring that 
growth in its current businesses has slowed 
and may slow more. That’s why the move 
toward new fields is welcomed. 

The principal current businesses, which 
accounted for about 94% of Comsat’s 
$184,570,000 in 1978 operating revenues, 
are its share in Intelsat, the international 
satellite service, which contributed 57% of 
1978 operating revenues; the Comstar 
domestic satellite service, which ac¬ 
counted for 19.9%, and the Marisat 
maritime satellite service, of which Com¬ 
sat owns 86.29% and which represented 
17.2% of 1978 operating revenues. 

In addition, Comsat this year acquired 
for $19.6 million Environmental Research 
and Technology Inc., which specializes in 
monitoring and analyzing environmental 
information. In 1977 ERT had revenues of 
about $23 million and it is said to be grow¬ 
ing at more than 20% a year. Moreover, 
Comsat officials have stressed that they 
consider Comsat a growth company and 


were sold out in four weeks ... and that in¬ 
cludes all pregame, postgame and other 
Dolphins programing.” 

Along the same line, Mike Farrington, 
director of sports promotion and merchan¬ 
dising, kiro(am) Seattle, reported: “We’re 
sold out on Seahawks programing for the 
next two seasons. That includes the six- 
hour block on each game day.” 


In Baltimore, wmar(tv) cited its suc¬ 
cess in selling its preseason telecasts of the 
Colts, And Jack Marks, the station’s gen¬ 
eral sales manager, gave some of the credit 
to a rival summertime sport, baseball. The 
success of the American League’s Orioles 
there, he said, appears to have created a 
carryover interest for football among fans 
and advertisers. R 


Business 


that it will act like one, making further ac¬ 
quisitions. 

The need for expansion may be 
reflected in recent annual reports. In both 
1977 and 1978, Comsat revenues in¬ 
creased between 9% and 10%, reaching 
$184,570,000, while net income increased 
by 5,4% in 1978 after plunging 15%—due 
in part to increased costs resulting from 
settlement of a thorny FCC rate case—to a 
five-year low in 1977. The 1978 earnings 
of $34,238,000 were the second lowest in 
that five-year period. 

This year, Comsat reported first-quarter 
earnings up 53% from a year earlier and 
added a 37% rise in the second quarter. 
Some analysts took these boosts with a 
grain of salt, however, noting that the 
lower rate of second-quarter growth stem¬ 
med basically from a factor that will also 
have a bearing on the future: a 15% reduc¬ 
tion in international satellite rates that 
went into effect in May. In addition, in 
March it transferred U.S,-Puerto Rico 
satellite traffic to AT&T and ITT. 

For these and other reasons, Glenn 


Pafumi, analyst with Merrill Lynch, 
Pierce, Fenner & Smith, warned in mid- 
July that Comsat earnings for the third 
quarter may show no growth over the 1978 
third quarter’s and that earnings for the 
succeeding two or three quarters may be 
down in year-to-year comparisons, 

Pafumi accordingly cut back his projec¬ 
tion of 1979 earnings to $5-$5.20 a share, 
down from his earlier estimate of 
$5.25-$5.50, and suggested that 1980 
earnings “may only reach $5.25 to $5.50 a 
share, a 6% increase, versus our earlier 
estimate of $5.75-$6.” 

Satellite Business Systems, a joint ven¬ 
ture with International Business Machines 
and Aetna Life and Casualty to provide 
high-speed private-network communica¬ 
tions by satellite, is expected to provide 
substantial profits in the future. SBS has 
been snarled in FCC and court proceed¬ 
ings but is being targeted for operation 
starting in 1981. Its profitability in any 
case seems several years down the road, 
and in the meantime it is costing money. 

Pafumi warned that SBS might not turn 


On the rise. Network TV investments in June rose 7.3% to $324.1 million, bringing the total 
for the first half of 1979 to almost $2.2 billion, up 13.1% from the comparable period of 
1978. These figures, released by the Television Bureau of Advertising, were based on esti¬ 
mates compiled by Broadcast Advertisers Reports. For the six months, ABC had 36.25% of 
the total revenues. CBS had 32.86% and NBC 30.89%. 


June 


January-June 


Daytime 

Mon.-Fri. 

Sat.-Sun. 

Nighttime 

Total 


1978 

$98,773,900 

73,407,300 

25,366,600 

203,191,400 

$301,965,300 


1979 

$108,142,800 

76,809,600 

31,333,200 

215,946,100 

$324,088,900 


% 

change 

+ 9.5 
+ 4.6 
+23.5 
+ 6.3 
+ 7.3 


1978 

$664,839,800 

453,950,100 

210,889,700 

1,274,353,800 


1979 


% 

change 


$733,660,700 +10.4 
492,629,200 + 8.5 
241.031,500 +14,3 
1,459,239,000 +14.5 
$1,939,193,600 $1,192,899,700 +13.1 


January 

February 

March 

April 

May 

June 

Vear-to-date 


ABC 

$118,635,300 

131,397,400 

138,522,600 

143,151,700 

146,483,100 

116,842,300 

$795,032,400 


CBS 

$113,706,300 

118,682,200 

118.829.900 
127,959,800 

133.350.900 
108,053,600 

$720,582,700 


NBC 

$127,100,800 
103,456,700 
113,657,600 
114,959,300 
118,907,200 
99,193,000 
$677,284,600 


Total 

$359,452,400 

353,536,300 

371,010,100 

386,070,800 

398,741,200 

324,088^900 

$2,192,899,700 
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